





JAMAICAN
PASTORAL

Island Records founder and
hotelier Chris Blackwell shares his
love for Jamaica through his
latest homegrown hit—his farm.
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EARLY A QUARTER CENTURY AGO, when Chris Blackwell

bought Pantrepant—a 2,500-acre cattle farm in

Jamaica’s Cockpit Country, 29 miles inland from

Montego Bay—his entrepreneurial dreams lay else-

where. In 1989, the record producer had sold his

wildly influential label Island Records to Polygram

for $300 million and was establishing a new hotel venture in Miami.

Pantrepant would serve as a home and private retreat, a place where

he could unwind with friends such as Bono, Grace Jones and Bob

Marley’s family. He loved its towering guango tree, the majesty of the

white Brahman cattle, the fruit trees filled with birds. What he didn’t

know was that more than two decades later the farm would, like reg-
gae, become another vehicle for showcasing Jamaica to the world.

This summer, Pantrepant will launch regular farm-to-table

dinners for guests of Blackwell’s three luxury resorts: Goldeneye,

situated on the country’s northeast coast, as well as its sister Island

Outpost properties—Strawberry Hill near Kingston and The Caves

in Negril. Guests will have the opportunity to visit the farm and

















